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Dean’s Message

Jeffrey Stinson

Greetings Wildcats!

We are proud to share the 2022 edition of Voyage with you. This year, we highlight
the many accomplishments and successes of our first-generation and neo-
traditional students, alumni, faculty, and staff. We are proud of all our students,
and we know that our first-generation and neo-traditional students face additional
challenges and barriers to their success; challenges and barriers that CB is
uniquely suited to help students overcome.

One exemplar of the CB experience is the story of this year’s Boeing Northwest
Case Competition winners, team No Chain, No Gain. The team was comprised
of traditional, first-generation, and neo-traditional students based online and at
different CWU centers across the state. They had not met before the competition
and met face-to-face for the first time after it concluded. The team leveraged its
different life experiences to produce a presentation to Boeing executives that
bested competitors from the University of Washington, Western Washington
University, and Portland State University. The victory made CWU the winningest
institution in the competition’s history.

What are the key ingredients to this success? Dedicated faculty, staff, and alumni
committed to our students. In these pages, we celebrate the retirements of Dr.
Bob Carbaugh, professor of economics, and Shirley Hood, senior secretary of
the Economics Department, who had long, successful careers teaching and
serving students. We highlight the critical contributions of alumni like Julie

Back, who sets the standard for giving back by supporting and mentoring new
generations of students. And, we applaud the trails being blazed by recent first-
generation and neo-traditional alumni like Julie Penwell, Courtney Klingbeil, and
Luiz Hernandez Talavera, whose stories inspire current students to achieve their
goals and dreams.

There is something special here in the College of Business, and we are proud and
privileged to get to work with these students every day. | hope their stories inspire
you as much as they do us.

Go 'Cats!

Jeff

Jeffrey Stinson, PhD
Dean, College of Business

COLLEGE OF BUSINESS MISSION

We launch students toward a better future by engaging them in industry-relevant,
student-centered programs driven by strong partnerships between students,
faculty, staff, and business professionals.



ome CWU students who come
Sfrom farming families are eager

to return with college studies
to help their hometowns. Some are
drawn to the job opportunities in the
ever-growing agricultural sector. Oth-
ers want to influence how food makes
it from farms to plates, run their own
restaurant, or use their technology and
data management skills to improve
the agribusiness system.

Whatever their interest or major, stu-
dents can now enhance their studies
through the College of Business’ new
agribusiness program, the first of its
kind in the state. The Food and Agri-
business Management and Marketing
minor launched in Fall 2021, with more
tracks coming soon.

The new program helps working profes-
sionals and others who want to expand

their skills without attending college full-
time, too—each minor also will be avail-
able as a non-degree certificate, which

can be completed hybrid or online.

These “stackable” minors/certifi-
cates are designed to meet industry
and student needs, said Dr. Claudia
Dumitrescu, an associate professor of
marketing who is leading the program.
Faculty and administrators began
gathering input from more than 20
businesses and organizations in 2018.

“These agribusiness organizations

have met with Central administrators
to tell us, ‘There are several agribusi-
ness knowledge and skills needs that
could be addressed in higher educa-
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tion. Is there any way you could fill
these gaps?’” Dumitrescu said. “In
parallel with those meetings, we had
some focus groups with students

at Central, and students responded
positively to this.”

Flexible Options for a Complex Field

Dumitrescu emphasized that the
agribusiness sector isn’t limited to
farming. It includes inputs like seeds
and fertilizers, production, processing,
distribution, marketing, and more, plus
supporting sectors such as govern-
ment and education.

To help students prepare for a wide
range of possibilities in this complex
field, the Food and Agribusiness
Management and Marketing minor/
certificate is flexible. Students take
three required courses in marketing,
management, and economics and
policy, then select from a diverse list
of interdisciplinary electives.

An undergraduate student interested
in food and beverage marketing might
choose courses in marketing promotion
management and wine marketing, for
example. A farmer pursuing a certificate
might take classes in farming entrepre-
neurship and sustainable business.

“This is one strength of our program,
that it is so interdisciplinary-focused,”
Dumitrescu said. “We tried

to look at what we are

currently offering and

how that would be

relevant to the
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agribusiness
workforce needs.”

Opportunities Beyond
the Classroom

As the agribusiness program grows,

it will include additional opportunities
for students to work directly with peo-
ple in the industry through coursework
and extracurricular activities.

Dumitrescu is building industry part-
nership into her curriculum from the
beginning. She taught the first AGB 361
Food and Agribusiness Marketing class,
which paired her students with Raymond,
Washington-based Wild Man Brewing
Company, which is co-owned by her
brother-in-law, Cristian Dumitrescu.

The students analyzed Wild Man’s
marketing strategy, identified oppor-
tunities, and developed a plan for
improvement.

“One of the things we couldn’t quite put
the finger on ourselves was our ‘why,””
Cristian Dumitrescu said. “We know
we want to make really good products
and have fun doing it, but the students
were able to verbalize that, and that
became our mission statement.”

Following the students’ recommen-

dations, the brewery owners start-

ed posting more on social media,

responding to customer reviews, and

reshaping their website. Cristian
Dumitrescu said he still

returns to the report
for ideas.
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Agriculture Feeds the VWashington Economy

Number Revenue from
of farms in Washington
Washington: food processing
35’500 industry:
$20.1
hillion
Value of
Value of food and -ag
. exports:
Washington crops
and livestock: 56-7
$10.6 billion billion

SOURCE: WASHINGTON STATE DEPARTMENT OF AGRICULTURE

Such collaborations allow students to
apply the concepts they learn in the
classroom to solve an agribusiness prob-
lem and, at the same time, build a stand-
out resume, Claudia Dumitrescu said.

Expanding to Applied Technology

The agribusiness program’s flexible,
real-world focus will continue with the
next minor/certificate, Applied Tech-
nology, which will first be offered in Fall
2022. Courses will include topics in
agribusiness technology, data-driven
problem solving, data visualization,
analytics, logistics, and more.

Dan Maycock—data engineering prin-
cipal and one of the
co-founders

Commercial
Crops grown in
Washington:

300+

Top 10
commodities:
apples, milk,

potatoes, wheat,

cattle, hops, hay,

cherries, grapes,
onions

Jobs related
to food and
agriculture:

480,500+

=

of Loftus Labs and a College of Busi-
ness Leadership Board member—is
among the industry leaders helping
shape this track. He grew up in Prosser,
studied at Washington State University,
and moved to Seattle to work in tech
before deciding to return home and use
his skills to support agriculture.

He said Central’s agribusiness program
can draw data-focused students who
might otherwise work in urban areas,
as well as expand the digital skills of
students who know they want careers
in agriculture.

“We’re facing crises in our environment
and culture, and rural communities are

Wages from
these jobs:

$21.59
hillion Economic output
from these jobs:

$71.27
hillion

—
A B

‘ SOURCE: FEEDINGTHEECONOMY.COM

getting hit like never before,” Maycock
said. “We need to be more aware of
what’s happening with food as a soci-
ety and build technologies and solu-
tions to change the course of where
farming is headed.”

He hopes to see Central bridge Wash-
ington’s technology and agriculture
sectors and serve as a model for rural
universities everywhere. He encouraged
other alumni to get involved with the
program, no matter their field.

“It can be life-changing for students,
and it could be world-changing
for everyone else,” he said.


http://feedingtheeconomy.com
https://www.loftuslabs.com/

THE

VALUE OF CONN

First-generation and neo-traditional students look
to mentors, community, and family for inspiration

For Sanjeet Singh, it was a professor who supported his research. For Jaeda Nelson,
it was a roommate who invited her to a club. For Alejandra Cruz-Martinez, it was a
community of student leaders who set an example.

These first-generation students came to CWU with different interests, challenges,
and hopes, but each stayed for the same reason: connection with people who cared.

The Fall 2021 enrollment census showed 45% of CWU's first-year students and
51% of transfer students were first-generation, meaning their parents do not have a
bachelor’s degree. This affects their access to advice and experience to help them
navigate the complexities of college.

They’re not alone in their need for support. Higher education researchers Stephen
Handel and Eileen Stempel group first-generation students with students from
historically underrepresented backgrounds, student-parents, low-income
students, and older students into a new category, “neo-traditional” —
so called because they’re now the norm, making up 76% of
American college students.

The College of Business aims to address this wide range of
needs with programs and opportunities rooted in a stu-
dent-centered, caring community of faculty, staff, alumni,
and peers.

“We’re an institution and we’re a college that is about op-
portunities and about access for students,” Dean Jeffrey
Stinson said. “While that’s not exclusive to first-gen-

eration students, we’re a place where first-generation
students can come and succeed.”

The Value of a Mentor

Though senior Sanjeet Singh is a first-generation
student, he came to college knowing research could
be a valuable part of his experience.

In 2020, Singh was accepted into the federal Mc-
Nair Scholars Program, which funds research and
scholarship for first-generation and underrepre-
sented students to prepare them to pursue

a doctorate.

“I wanted to have a research problem that actually
existed in the real world,” said Singh, a double-major
in human resources management and psychology
from Vancouver.

He found the perfect project with Erica Holley, an associate
professor of management at CWU-Lynnwood. The two worked
on a survey of how employees responded to their managers’
leadership styles over Zoom, and Singh discovered an interest in
workplace culture.

©000000000000000000000000000000000000000000000000000000000000000000000000000000000
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BY TARA ROBERTS
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“Ive learned through research that these things
matter,” he said. “l didn’t know them before, but
| learned through Dr. Holley, which is one of the
reasons we worked so well together. She has so
much knowledge in this field, and | technically
didn’t have any, but | was ready to learn.”

Holley also fit as Singh’s mentor because she’d been in
his shoes. She was a McNair scholar, too.

Holley was thrilled to provide Singh with opportuni-
ties not only to conduct research, but also to share

it. In March, they presented their study at the Western
Academy of Management conference in Hawaii. Such
experiences can transform first-generation students
who may not realize the academic and career options
ahead of them.

“A lot of it is up to faculty and staff saying, ‘This
is a really cool opportunity, and | believe in your
capability to do this,”” Holley said.

The College of Business is primed to offer students
positive connections with mentors. The college’s small
classes and full-time faculty allow students to get to
know faculty and staff members.

Central’s passionate alumni help, too. With the pan-
demic bringing about increased use of virtual meeting
tools, the college launched Beyond Business Tuesday
Night talks, where alumni and students talk about life.
CWU Business Mentoring connects students with alum-
ni mentors in their field.

“We have alumni who are extremely committed to pro-
viding the current generation of students with the same
or better opportunities as they had when they went to
school,” Stinson said. “It’s this remarkable network that
gets created.”

Julie Back ('92), a principal and advisor at the wealth
management firm Wealthspire Advisors, is a CB Leader-
ship Board member and a Business Mentoring mentor.
Reflecting on her background, she wanted to support
the college’s mission of retaining students.

“As a first generation, non-traditional student, | didn’t
have a lot of guidance as | navigated my college career,
Back said. “I'm hoping that by being a mentor | can
share my experience as a student and as a professional
to hopefully make the path a little easier for students.
And, over the years in my professional work, I’'ve come
to realize how important mentors can be.”

”
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WITH AN ADVISOR

NNA CAIRNS has been an academic advisor

at CWU for five years and for the College of

Business since January. Her experience gives her

insight into the lives of the students she serves
and the ways the college can support them.

Why do you enjoy being an advisor?

| was a non-traditional student, a single parent, low-income,
and a woman of color, identifying as part of the LGBTQIA
community. | have had several barriers similar to the stu-
dents | have and now serve. Through my own story, | was
able to see the value of education and how it can change
a person’s trajectory in life. | take
pride in serving the students here
at Central and in the College of
Business.

How does the College of

Business work to support
first-generation and non-
traditional students?

The College of Business takes a

holistic approach in how we work
with them. Once students declare their major in the college,
they are connected with their academic advisor and put
into a Canvas course that provides them with important
deadlines, resources on campus and in the community,
and information about how to connect with their advisor.
The college has many clubs that students can be a part of,
employment opportunities to gain additional skills for their
future careers, faculty mentorship, CB-specific scholarships,
emergency funding, assistance with graduation planning,
and a career counselor to assist with cover letters, resumes,
internships, and career opportunities.

What valuable perspectives do these students
bring to college?

Their rich life experiences, their emotional intelligence, and
their grit. Many of the students | have worked with have
amazed me with the determination they have to finish their
degree, to give back to their families and their communities.
| admire their desire to have a better life, not only for them-
selves, but those who will come after them. These students
give other students the opportunity to see multiple per-
spectives and to have a greater understanding of peoples’
backgrounds and experiences that differ from their own.
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The Value of Community

The first year of college was lonely for Jaeda Nelson. She
had a close-knit community at home in Kent that embraced
her as a multiracial woman of color. But she found a reason
to stay at CWU through the people she met.

“I really liked Central because it was more of an intimate
learning space,” said Nelson, a business major with a
specialization in leadership and management. “I’m someone
that really likes to connect with the people around me.”

In Nelson’s sophomore year, her roommate invited her to a
meeting of Presidents United to Solve Hunger (PUSH), a stu-
dent group that focuses on food security. Nelson found a friendly
and dedicated group—and she stayed, applying to be an officer.

Now a senior and PUSH president, Nelson led PUSH in rais-
ing $60,000 to open CWU’s first free food and supply pantry
for students. She also works at the Diversity and Equity
Center, where she developed THRIVE, CWU's first affinity
program for women of color.

Though she’s “wired to be independent,” she’s discovered
the importance of community through the support she’s
received from professors, advisors, and peers.

“It’s meant the world, because I’'ve never had anyone to go
to, because | don’t have anyone | know that’s graduated
college or been to a university,” Nelson said. “I've been able
to find people who actually want to sit with me in things that
I’m struggling with, or sit with me in frustration, or sit with
me when I’'m like, ‘Oh my gosh, I’'m so excited.””

One of those people is Alejandra Cruz-Martinez, a business ma-
jor from Vancouver, who connected with Nelson through PUSH
and her role as ASCWU director of student life and facilities.

Cruz-Martinez also had a difficult start at CWU, with the
death of family members compounding the stress of being
away from home and adjusting to college classes. When she
was struggling, she found her greatest support came from the
student leaders she met through ASCWU, campus groups
like Movimiento Estudiantil Chinana/o de Aztlan (MEChA) and
her academic advisor in the College of Business, Anna Cortes.

Surrounded by this community, Cruz-Martinez realized she
belonged and could succeed in college.

“l came to college without really imagining myself
graduating,” she said. “Seeing all these students take
on these leadership roles and becoming a voice for
the student population, or becoming a role model or a
leader for the Latinx community and other marginal-
ized communities, really stood out to me.”

The College of Business works to provide students with a
multitude of opportunities to get connected with communi-
ties like the ones that helped Nelson and Cruz-Martinez.

Clubs associated with majors, as well as groups such as
Women in Business and the Association of Latin Profes-
sionals for America, unite students around shared needs
and interests. Even coursework helps build community: the
Management 200 class connects students, many of whom
are first-generation, with peer mentors.

The Value of Caring for Others
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More than half of American college
students are first-generation.

age 30 have veterans women Black or Hispanic
or older dependents African or Latinx
American

STUDENTS ARE CONSIDERED FIRST-GENERATION IF THEIR PARENTS DO NOT HAVE
A BACHELORS DEGREE. SOURCE: CENTER FOR FIRST-GENERATION STUDENT SUCCESS, 2019.
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Luis Hernandez Talavera

First-generation students in the College of Business don’t
need to look far to see what they could achieve. The
examples are just a few years past commencement.

Young alumni are building their careers in interesting, influ-
ential roles—and their experiences on campus show current
students how they can follow the same path.

Inspired By Family

Luis Hernandez Talavera ('21) keeps two photos of himself
side by side. In one, he’s a teenager in jeans and a wide-
brimmed hat,
picking pears

in the orchards
near his home
in Naches. In
the second,
he’s standing in
another orchard,
wearing a but-
ton-up shirt and
a baseball cap
with the logo of
his employer:
Boeing.

Hernandez Tala-
vera grew up in
an agricultural
community
where college
didn’t seem like
an option for

many people.
When he was little, his parents couldn’t afford child care,
so they took him to the orchards and made him a fort in an
apple bin.

“That’s the story |
always bring up,
because

people see your success now, but they don’t see the strug-
gle that you had to go through in order to get to where you
are at this day,” Hernandez Talavera said.

His parents’ hard work and sacrifice inspired him to become
the first person in his family to graduate from high school
and go on to college. At CWU, he found the success his
family pushed him toward.

Hernandez Talavera met mentors who helped him feel confi-
dent in college, like Dr. Toni Sipic, an associate professor of
economics, and Dr. Thomas Tenerelli, an associate professor
of finance and statistics.

“He saw the potential that | didn’t know | had,” Hernandez
Talavera said.

He also built fast bonds with other students, joining the
Association of Latin Professionals for America (ALPFA) and
eventually becoming the organization’s president. Connec-
tions he made through ALPFA helped Hernandez Talavera
earn an internship at Boeing.

“l think during my time [at CWU] we helped about 20
first-generation and non-traditional students land internships
at Fortune 100 companies,” he said.

At Boeing, he worked with the supply chain strategy prod-
uct development team. He also founded CWU Networking
Sessions, which brought together interns and Central alumni
at the company.

Hernandez Talavera graduated in 2021 with a double-ma-
jor in finance and managerial economics and a minor in
business analytics. Boeing hired him to return to the team
he’d interned with. In February 2022, he joined a rotational
program that allows him to experience working in multiple
areas of the company.

Every step along the way, his parents have supported him.
At commencement, they were surprised to hear Hernandez
Talavera receive a shout-out from Dean Jeffrey Stinson.

“They’re not very emotional people like that, and they started
crying,” Hernandez Talavera said. “Out of the thousands of
students, their little boy was one of the special ones.”
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A Passion for Personal Finance

Julie Penwell ('19) fell in love with personal finance when
she learned about the compound interest formula in a high
school class.

She realized a career in personal finance would fit her in-
terest in business and allow her to help others. Determined
to start her studies, she enrolled in Cascadia Community
College through the Running Start program at her school in
Kenmore, Washington.

She graduated high school with an associate’s degree in hand,
but the effort left her without much time to enjoy being a stu-
dent. At CWU’s Wildcat Welcome Day, she found a fresh spark.

“| was really excited about all the opportunities, and so pas-
sionate about this whole idea of ‘I'm in college, | get to do all
these things,”” she said.

As a first-generation student, Penwell didn’t know much
about college options, but her focus on her future career led
her to CWU'’s personal financial planning program. She was
part of the first group to enroll in the program, which qualifies
students to sit for the Certified Financial Planner examina-
tion—the only curriculum of its kind in the Pacific Northwest.

“We were so motivated. We went through these classes
together, we went to conferences, we studied together,” she
said. “We still talk about that program. We all understood
how impactful that program was and what it meant to be the
first class in it.”

Penwell dove into the college experience, double-majoring in
financial planning and forecasting economics, and minoring
in accounting. She was founding president of the Financial
Planning Club and president of the Women in Business Club.
She enrolled in Management 200, a class that brings together
students and peer mentors to learn essential business skills.
Within her first year, Penwell served
as a student mentor, a research
assistant, and director of mentor
development, leading the student
mentors in weekly discussions
of leadership and life.

BY TARA ROBERTS

“We were mentoring, we were working together, we had this
kind of grit,” she said. “Having that experience was really,
really meaningful to me.”

She also found her own incredible mentors at Central. Her
management instructor, Dr. Bill Provaznik, encouraged her
ambitious spirit while reminding her to prioritize taking care
of herself, too.

Penwell was the first student to
participate in CWU Business Mento-
ring, which connected her with Julie
Back (‘92), a principal and advisor at
the wealth management firm Private
Ocean (now Wealthspire Advisors).
The two talked monthly about
college and preparing for a career.
When Penwell asked Back for ad-
vice on finding an internship, Back
arranged an interview at her firm.

Back said she was impressed by
Penwell’s communication skills and
teamwork.

“She never lost an opportunity
to try to learn something,” Back
said. “She never lost an opportunity to help somebody out if
someone needed some extra help on something.”

After her internship, Penwell was hired full-time. She is now
a senior advisor associate at Wealthspire Advisors.

“I’'m helping people every day,” she said. “Every single day,
I’m talking to folks that are really benefiting

from what we’re doing and the knowledge

that we’re giving them.”

Julie Penwell and Julie Back


https://www.cwu.edu/business/pfp
https://www.cwu.edu/business/bill-provaznik
https://www.cwu.edu/business/CBmentoring
https://www.cwu.edu/business/CBmentoring
https://www.cwu.edu/business/CBmentoring

CHRISTIAN RAMOS ('20)

Worth
the Work

Christian
Ramos ('20)
keeps a piece of
yellow notebook
paper with a list of
classes written on
it. He’s hung onto it
since his first year at
CWU, when Dr. Terry Wil-
son—Ramos’ first college
mentor—helped him plan
his schedule.

“I have many pieces of paper

that people gave me, where
they helped me,” Ramos said. “I understand
it’s their job, but, at least in my experience, |
always felt that they went above and beyond
to ensure that | had what | needed to be
successful.”

Ramos was raised by a single mother in the
Yakima Valley. No one in his family had gone
to college, but a friend encouraged him to
check out a College Success Foundation
(CSF) program at their high school.

“I hadn’t figured out what my next steps were,
and no one had really asked me up to that
point,” he said.

Ramos enjoyed CSF, which took students on
college tours, connected them with mentors,
and helped them understand what college
required. He wasn’t ready for a university, so
he tiptoed into community college, unsure
what he wanted to study. Finally, the instruc-
tor of his career planning class suggested he
try business.

After finishing his associate’s at Yakima
Valley College, he enrolled at Central—and
got to work.

Ramos’ professors introduced him to so
many interesting topics, he completed three
majors —marketing, supply chain manage-
ment, and economics specializing in forecast-
ing—and a minor in business analytics.

He was vice president of the CWU Market-
ing Association and led the group on a trip

to New Orleans for the American Marketing
Association conference. With his friend Alvaro
“Gonzo” Gonzales, he co-founded ALFPA.

“I was definitely just dipping my hands in any-
thing | could get involved with,” Ramos said.

Despite never having heard of Boeing before
college, Ramos participated in the company’s
case competition and secured an internship
in summer 2019. He worked part-time for
Boeing throughout his senior year, moving to
a full-time position after graduation.

When he decided it was time to move on
he landed at Microsoft where he’s now a
business program manager, doing creative,
strategic, data-focused projects he loves.

Looking back at the work it took to get there,
he knows it’s been worthwhile.

“I feel like a lot of first-gens can relate to this,
where it’s hard to explain to your parents what
you’re doing, in the process,” Ramos said.
“But once my mom saw the results, and I'm
like, ‘Hey, look, | didn’t get one degree, | got
three of them, and this is why | stayed up late
so many nights and this is why | was always
like stressed,” she was very proud.”


https://www.cwu.edu/business/terry-wilson
https://www.cwu.edu/business/terry-wilson
https://www.collegesuccessfoundation.org/regions/yakima/
https://www.cwu.edu/business/marketing-association
https://www.cwu.edu/business/marketing-association
https://www.cwu.edu/news/features/cwu-graduate-overcomes-adversity-chart-positive-path-life
https://www.cwu.edu/news/features/cwu-graduate-overcomes-adversity-chart-positive-path-life

Central Washington University

COLLEGE OF BUSINESS LAUNCHES TWO NEW

AGRIBUSINESS
CERTIFICATES

e Food and Agribusiness
Management and Marketing

o Applied Agribusiness
Technology

Grow your knowledge in food and agriculture by earning an
Agribusiness Certificate from CWU’s College of Business.
Geared toward the growing needs of Washington'’s food
and agriculture industry, the certificates are a collaborative
effort between the College of Business and leaders in the
agribusiness sector.

Agribusiness Certificates:
¢ Enrollment opens August 2022
e Classes begin Fall 2022
Designed for working professionals and current students

[ ]
¢ Flexible learning options: hybrid or 100% online
e (Can be completed in 6 months

Only institution in Washington offering agribusiness
certificates through a college of business.

i Qe 15
cwu.edu/business | cb@cwu.edu | 509-963-2930 1891
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entrepreneurship
from the ground up

BY KATHLEEN SINGLETON

For the students of Central Washington University’s entre-
preneurship major, the program is more than just a college
degree; it’s a window into the world of business.

Part of the College of Business, the entrepreneurship pro-
gram was expanded from the existing minor to a full major in
2021, helping the program reach more students.

The program focuses on teaching students to create their own
businesses, guiding them through the process, from thinking
of an idea to starting the business.

“The environment is super inclusive,” said Jordyn Fassett, a
double major in business administration and entrepreneur-
ship. “It’s really fun, really hands on.”

“We go over legalities and mistakes you can make,” continued

Fassett. “We also spend a lot of time knocking out a lot of the
misconceptions about our business plans, making sure we’re
set up for success.”

After graduation, Fassett intends to pursue the business she’s
developed at CWU, organizing vacation rentals along the Pa-
cific Northwest coast.

Dr. Bill Provaznik, management professor, explained that the
program is focused on skills students will be able to use
after college.

“What we did is we made an entrepreneurship program from
the ground up instead of a textbook one,” Provaznik said.

The foundation of the program is based on mentorship from
senior students, faculty, and individuals outside of the univer-
sity. The emphasis on community and mentorship starts when
students are just entering the program, with a class called
MGT 200: Tactical Skills for Professionals. Students are men-
tored by other students, fostering a community of support.
This support lasts through their classes and beyond.

“l think I’m going to have friends for life from this,” said Shane
Fitzpatrick, student mentor in MGT 200 and student direc-
tor of the Institute for Innovation and Entrepreneurship (14IE).
Fitzpatrick now majors in accounting and finance, but his time
in the program taught him invaluable skills.

“The biggest takeaway for me was all the people that I've met,”

Fitzpatrick said. “The class helps make you feel like an inte-
gral part of the College of Business because of our shared
challenges.”

The entrepreneurship major is what’s known as a “small plan”
major, meaning that students are required to take it with an
additional major or minor. That additional program can be
from either inside or outside of the College of Business. This
design helps students merge their existing passions and
ideas with their hopes of starting a business.

Provaznik explained it as a chance for students to bring their
knowledge from other fields to the program.

“We have music entrepreneurs, we have engineering entre-

preneurs, we have beer entrepreneurs,” Provaznik said. “The
whole idea is you are creating value because you have exper-
tise in what you’re doing.”

Jaelen Williams—a double major in exercise science and en-
trepreneurship, as well as a director of mentor development
in MGT 200—emphasized the sense of community they’ve
formed across disciplines.

“| have made so many connections in the classes I've tak-
en with people | never thought | would come across, people
that are in the arts program or fashion,” Williams said. “Every
single person that’s in the program wants to help the person
next to them.”

Moving through the program, students learn skills such as
management and product design before completing a cap-
stone project with a mentor. That project can be anything the
student is interested in and is designed to lead to post-col-
lege opportunities.

The program emphasizes building practical, transferrable
skills. If students choose not to pursue their business idea
after college, those skills are appealing to many companies
who are looking for individuals who are both knowledgeable
and know how to take risks.



“The major is primarily designed for non-business students,” said

Dr. Jeffrey Stinson, Dean of the College of Business. “The pro-
gram is unique in that it requires students to start a business. This
is not a traditional academic program, it is a program where stu-
dents will do what they are learning.”

All CWU students are welcome to enroll in the major, which,
Provaznik says, is one of program’s biggest successes.

“We’ve been able to make entrepreneurship an opportunity for ev-
ery student at CWU,” Provaznik says. “Most of our students don’t
come from high asset backgrounds, so our model of entrepreneur-
ship works with that. If you have an idea, there are a lot of inves-
tors looking to fund good ideas. Being able to match everybody’s
needs and abilities together is how we create in our community.”

The sense of community is real, noted Williams, recalling her ex-
perience in a marketing class with professor Rob Ogburn.

“He asked everyone what their goal was at the beginning of the
quarter,” Williams said. “I told him | wanted to open and manage
my own gym. Throughout the whole quarter he referenced ev-
ery student’s hopes and dreams. | don’t think I’'ve ever really had
professors that have paid that much attention and wanted to see
their students succeed in the way that he does.”

Fassett had similar experiences with her professors.

“They’re not afraid to try new things and inspire you to do the
same,” she said. “They’re flexible to every person’s idea and give
everyone the chance to really explore what that means.”

In fact, sometimes the most difficult part of the program is convey-
ing their drive to people outside of it. “I think the biggest struggle
I’ve had in the program has been outside of it, which is kind of
funny,” Fassett said.

“I know the work that I've been doing, and | know the support that

| have here, and | know the resources I've been connected to,
and | can see the way they all come together,” Fassett said. “The
hardest part is trying to explain that to other people, to family and
friends or people who want to know more. Sometimes you get
met with a lot of doubt in this field, but every entrepreneur I've
met has said they’ve been through the same thing. I've seen very
successful people come out of this program so I’'m optimistic that
I’ll be able to do the same.”

The program aims to continue empowering students and commu-
nities by growing and launching locally owned businesses. The
program is working with high schools across Central Washington
to synchronize their STEM and career programs with CWU.

High school students are invited to entrepreneurship workshops
called Many Faces of Entrepreneurship (MFE) to help them learn
about how to develop a product that people want and present
it to a simulated board of investors interested in their product.
Developing relevant products is one of the biggest challenges for
entrepreneurs today.

Fitzpatrick, in his position with the 14IE, works to help students
cultivate their business ideas and help existing entrepreneurs. He
helps run the Many Faces of Entrepreneurship events, which aim
to get high schools interested in entrepreneurship early.

“Entrepreneurship is for everybody, no matter what your passion
is,” Fassett said. “It will help prepare and move you forward in
your professional career in whatever direction that you want to go.”
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Nnnovation Institute
GETS NEW DIGS

N Downtown Ellensburg

FOUNDRY TO SERVE AS HUB FOR ENTREPRENEURIAL EXPANSION

By Della Gonzales

CWU'’s Institute for Innovation and Entrepreneurship (I4IE)
has a new home in downtown Ellensburg: The Foundry, at
421 N. Main Street. The move increases the exposure and
impact of the decade-old institute.

The 41E was formed in 2011 with the support of the Herbert
B. Jones Foundation, a Bellevue organization that supports
new business programs managed by post-secondary educa-
tional entities in Washington. 141E was also supported by the
Patricia Galloway and Kris Nielsen Foundation, which funds
original research that seeks to create innovative products
and services which integrate science and engineering with
management concepts.

“The mission of the 14IE is to empower communities and indi-
viduals through increasing local enterprise ownership,” said
Janie Zencak, assistant director of the 14IE.

The Foundry location provides the community a familiar
place to go for business guidance, whether they’re just start-
ing a new business or looking to expand. Services include
helping create start-up plans, interpretating rules and regula-
tions, guiding how and where to obtain permits, and helping
with social media and marketing strategies. The Foundry will
also serve as a meeting space for community organizations
that do not have a dedicated space.

“Ideally, the Foundry will serve as a catalyst for local busi-
nesses to work together to help each other grow,” Zencak
said. “Entrepreneurial expansion with the small-town feel
that Ellensburg and the surrounding area is known for.”

Zencak also looks forward to increased interactions with
individuals from the City of Ellensburg, the Kittitas Coun-

ty Commissioners, the Chamber of Commerce, and local
non-profits such as Habitat for Humanity. Additionally, the
I4|E is interested in working with event groups, including the
Ellensburg Rodeo and Jazz in the Valley.

As Ellensburg grows, the [41E would like to provide existing
businesses opportunities to learn best practices for main-
taining and growing their clientele in an environment where
larger businesses with modern marketing and technology
could become competition. They want to provide local
businesses tools to encourage customers to shop locally
instead of relying on large corporations and online retailers
for purchases. Local business owners are enthusiastic about
these resources.

While the geographical focus of the program is Ellensburg
and the Central Washington region, the I4IE helps individu-
als throughout the state—especially in areas experiencing
economic stress.

“Sometimes they find us, and sometimes we find them,” said
Zencak, noting the program is always seeking opportunities
to assist small business owners.
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ENTREPRENEURSHIP ON CAMPUS

In addition to their new location downtown, the 14IE con-
tinues to serve CWU faculty, staff and students on campus.
The institute led to the development of an entrepreneurship
minor and the new entrepreneurship major, both offered by
the College of Business. At the time of this writing, there were
22 incoming majors and growth is expected to continue.

The program partners with departments across campus
whose students have an interest in starting their own busi-
ness. Take, for example, the dance students who would like
to open a dance studio after graduation. Faculty and men-
tors from the I41E and entrepreneurship program meet with
the students to discuss what opening a dance studio entails
and answer questions about their business plans.

Many other non-business students can benefit from the
expertise of the entrepreneurship program faculty, industry

relationships, and mentors. A few examples include film
studies; craft brewing; hospitality, tourism and event plan-
ning; apparel, textiles and merchandising; engineering tech-
nology; construction management; safety and health man-
agement; risk management; aviation; and graphic design.
Any major can benefit from the entrepreneurship program.

The Foundry location was secured in late 2021 and a soft
opening was held in February 2022. Preparations are un-
derway for a grand opening later this year. Zencak said the
I141E is working to obtain federal funding to hire additional
staff, including someone to operate the Foundry full-time. In
the meantime, someone is available on a part-time basis for
community members to begin utilizing the 14IE’s services.

“Come in and tell us what you need,” Zencak said. “We’ll
tell you what we can help you with, and guide you to the
resources that will help you with everything else.”
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EDGE program helps students develop soft

creditation in 2021, the College of Business invited

feedback from the CB Leadership Board on how the
college can better serve its students, alumni, and industry
partners. CB learned that, while our graduates have proven
to be well equipped with technical knowledge of business
disciplines, they could benefit from more soft skills, which
are often not delivered in lectures but can help students
adapt faster to the workplace.

U pon the successful reaffirmation of its AACSB ac-

With this in mind, CB designed EDGE, a co-curricular program
that delivers soft skills by gamifying student engagement in

professional development activities. In summer 2021, the col-
lege adopted Suitable, a co-curricular management platform, to
package, deliver, and assess the EDGE co-curricular program.

EDGE is designed to guide students though the four levels of
professional development at CB:

1. Explore for opportunities through exposure

2. Develop skills though engagement

3. Grow experience by practice

4. Excel by taking initiative and showing expertise.

«®

Built like a game, EDGE directs student attention to various
professional development activities by packaging them with
achievement badges. Students level up in the game as they
complete activities and earn badges. Students are as-
sessed on their engagement level across four dimensions of
career-readiness: Academic Success (degree progression),
Career & Network, Equity & Inclusion, Leadership & Impact.

Powered by Suitable, EDGE is delivered as a phone app.
Students can see at their fingertips what activities are com-
ing up, what achievement badges are available, which level
they are at on each milestone, and all the badges they have
earned. Participating students are also featured on vari-
ous EDGE leaderboards by game point total, major/minor,
campus location, and a host of other metrics. Leaderboard
winners receive a surprise treat at the end of each quarter.

EDGE also provides students a venue to showcase what
they have accomplished outside of the classrooms. Each
student has an EDGE e-portfolio containing all their co-cur-
ricular work. The e-portfolio can be shared on LinkedIn
and as part of their job applications. This way, EDGE gives
students a way to tell their stories to recruiters and
potential employers, beyond the grades
on the transcript and the lines
on the resume. | S

REFLECTION
6 INSIGHT
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skills powered by Suitable 3 RN

Beta testing of EDGE started in winter 2022 with students EDGE has made it a lot easier to plan out what events
in two intro-level classes. Most students completed the Trail she can attend, Malone added. Students can input events
Blazer badge, which is the perfect jumpstart to EDGE, as months in advance so they can easily see what events are

each activity in the badge guides students from downloading coming up and plan accordingly.
the app to earning points by attending events.
The college is working with campus partners including

In spring 2022, a class of seniors joined the beta-testing clubs, Career Services, SLICE (Student Leadership, In-
group to earn the Excellence in Leadership badge created volvement, and Community Engagement), the Diversity &

by Dr. James Avey, a management professor. The badge is Equity Center (DEC), and CWU Libraries to enrich the EDGE
the co-curricular component of Avey’s leadership capstone program contents. EDGE will launch a full pilot to all CB
course which challenges students to work in teams to lead students in fall 2022, officially becoming part of the CB ex-
their own capstone projects and serve a community of their perience, which students will remember as they engage with
choice. They document their project with a video. When the various CWU communities and alumni across careers

seniors complete the badge, they can share their leadership and industry sectors.
experience and videos with potential employers through their
EDGE e-portfolios.

College of Business Student Ambassador Desiree Malone Cq"Ing G" CB WIldCCItS:

has been a beta tester for the past year and has had a Do you have ideas for EDGE? Will you be an alumni mentor?
chance to use the program and learn how it works. Do you want to host an event or be a speaker?

Please contact the CB Ambassadors at cb@cwu.edu.
“The reason | like the platform is that it makes it very easy for

 students to find any events that are coming up and what Tell us what you have learned in your professional life.
. We would love for you to become part
the events are,” said Malone. ‘

P o ‘ : of the EDGE experience.
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Department

Dual Gareers. Dual Retirement.

Secretary Shirley Hood and Dr. Bob Carbaugh celebrate
decades in the Department of Economics BY TARA ROBERTS

For 20 years, Shirley
Hood and Dr. Bob
Carbaugh have support-
ed CWU students as
they struggled, learned,
graduated, and went

into the world. They’ve
experienced technology
transforming the university.
Through every change,
one thing has remained
constant: their friendship.

The two have worked
together since Hood
became secretary for the
economics department
in 2002 (later adding the
department of finance

24

Dr. Bob Carbaugh

and supply chain man-
agement). Carbaugh, a professor of economics,
was co-chair at the time.

This summer, they’re retiring. Hood and Carbaugh
each knew the time was right, but it was hard to
leave behind such a special team.

“When you work with good people, you usually
have a pretty wonderful job,” Hood said.

Connecting at Central

Carbaugh grew up in Spokane and discovered
his love of economics at Gonzaga University. He
earned his doctorate from Colorado State Univer-
sity in 1974 and taught at South Dakota State
and University of Wisconsin—Eau Claire. In 1985,
he began his career at Central.

Hood, who'’s also from Spokane, studied criminal
justice at Washington State University. She
worked as a probation officer and cared for her
sons. For a few years when the boys were young,
her family lived in Ellensburg—down the street
from Carbaugh.

The Hoods moved away and returned in 1999,
and Hood soon reconnected with Carbaugh in
the economics department. She quickly learned
his reputation as a coworker.

“l would say something like, ‘Bob Carbaugh’s
my boss,’” and people would just look at me like,
‘Well, how could anything be better than that?’”
she said. “That’s the kind of guy he is.”

Carbaugh said Hood has been an A+ colleague.

“She is so energetic and so personable,” he said.
“She’s just a dedicated and caring individual.



https://www.cwu.edu/business/shirley-hood
https://www.cwu.edu/business/shirley-hood
https://www.cwu.edu/business/dr-robert-carbaugh
https://www.cwu.edu/business/dr-robert-carbaugh
https://youtu.be/oMCKaBku83U

Supporting Students and Colleagues

Economics professor Dr. Koushik Ghosh said
Hood created an “incredible web of relationships”
in their department. She supported him as he
worked to establish the department’s presence

in western Washington and was always available
for students.

“Her presence and her pleasantness have been
great comfort for students over decades,”
Ghosh said.

Hood helps students connect with advisors, re-
search the job market, and apply for jobs.

“She reaches out to everybody,” Carbaugh said.
“Faculty, students, helps them in their lives, lis-
tens to their ups and downs, helps them to come
up with answers that they need.”

Ghosh said Carbaugh helped him establish his
research as a junior faculty member. The two co-
chaired the economics department from 1999-
2012, and Ghosh said they often argued but
always remained friends.

“| was very ambitious, and Bob just wanted to
make sure that my ambitions were going to go
somewhere as a junior faculty, so he tested me
always—but he never frustrated me,” he said.

After 49 years in academia, Carbaugh said he’s
a teacher at heart. But his research has helped
thousands of students, too.

His Contemporary Economics textbook is in
its eighth edition, and he’s finishing Money and
Banking: A Contemporary Approach.

Hood often helps Carbaugh come up with clever
section titles for his books. His students have also
been collaborators, particularly for International
Economics, which he first published in 1980.

“l asked my students back in those days, ‘What
do you want me to teach you guys?’ And they
overwhelmingly said, ‘We want a class that’s very
current, very applied to what’s going on right
now,”” Carbaugh said.

That textbook is now in its 18th edition and is
used in economics courses around the nation.

Navigating Change

In his syllabi, Carbaugh advises students to be
open to learning: “As you proceed through life,

you will find that being open to learning new
things, regardless of subject matter, can be of
great value to you in terms of understanding
what life and living are about.”

Over the decades, Carbaugh
and Hood have learned plenty
of new things themselves.

Recently, Hood started
laughing when a colleague
borrowed her “rickety old cart,”
not realizing Hood formerly
used it to haul A/V setups
around the department. She’s
watched multiple university
systems transform from paper
to digital.

“I’m the generation that all of a
sudden had a computer put in
front of them, and you had to

figure it out,” Hood said. “You
just had to keep learning.”

Carbaugh wrote the first draft

of International Economics

on a yellow notepad and manual typewriter. By
the time the latest edition came out this January,
he’d been teaching virtual classes for almost
two years. In between, he’s seen the advent of
technologies that he believes make life more
complex.

“But in spite of all that, students are still students,
and their basic needs are still their basic needs,
and they appreciate personal contact with their
professor,” he said.

Enjoying Retirement

As valuable as their work relationships have
been, Hood and Carbaugh are looking forward
to spending time with family in retirement. Hood
has two grandchildren, and Carbaugh has 10.

Travel, cookouts, gardening, and sports are also
on the list. (She’s a diehard WSU Cougars fan;
he loves the Zags, Seahawks, Mariners, and, of
course, Wildcats.)

Hood’s advice for whoever steps into their shoes
at Central is simple: turn colleagues into friends.

“Get to know the people you work with,” she said.
“Take good care of them.”

Shirley Hood

“Get to
know the
people
you work
with. Take
good care
of them.”

SHIRLEY
HOOD
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Faculty Profile

Meet Our Newest Faculty
Member: Noman Hossain

“The
community
here is very

helpful.
My favorite
thing about
Ellenshurg

is how
friendly the
people are.”

NOMAN
HOSSAIN

Noman Hossain arrived at CWU in September
of 2021, after completing his Ph.D. in Finance
at the University of Texas Rio Grande Valley.

“When | got the interview call from CWU, |
noticed how friendly people here are, and |

felt that CWU was the best place for me. After
| got in here, | could really feel that friendly,
welcoming working environment, which is very
important to me.”

That phone call heralded the start of Hossain’s
time as assistant professor of finance at CWU’s
College of Business, and the next step in a
career that began at the University of Dhaka,
Bangladesh in 2010.

As he’s had the opportunity to settle into his
professorship here in Ellensburg, Hossain
has found that the environment is perfect for
progressing his own research, in addition to
instructing his students.

Noman Hossain

Hossain’s research is focused on corporate
finance; specifically, how CEQOs' personality
traits and behavioral characteristics like marital
status and political ideology affect firms' cor-
porate policy choices. He has presented this
research with his collaborators at conferences
across the country.

“My coworkers conduct research in many of the
same fields as me, so the prospect of future
research collaborations with them was also a
factor in my decision to join CWU,” Hossain
said. “The ability to consult my peers, along
with the university’s excellent database access,
is going to be important in my work here.”

In his classes, Hossain emphasizes the impor-
tance of proactive thinking and proper planning
in establishing a career right out of college.

“In a lot of the undergraduate classes | teach, |
ask my students what their plan is after gradu-
ation, to which most of them respond that they
will be searching for a job after graduation,”
Hossain said. “l always recommend starting
your search for that job a year before you grad-
uate, to avoid having to wait a couple of years
to enter the market properly.”

Hossain approaches instruction from a flexible
perspective, knowing that his students come
from many different walks of life, and varying
levels of familiarity with the world of finance.
His own experiences have helped foster this
understanding.

“My journey, coming here from a foreign
country and having to learn English, and speak
it with an accent that those around me can
understand, has occasionally been difficult,”
Hossain said. “The community here is very
helpful. My favorite thing about Ellensburg is
how friendly the people are. The struggles I've
faced during my journey to CWU have helped
me grow and persevere.”



In Memoriam

Wolfgang Franz 1934-2021

Wolfgang Franz took his first economics course
as a freshman at Central Washington Univer-
sity (then Central Washington State College)

in 1961. After the final, his professor, Harold
Williams, put a hand on his shoulder and asked
if Franz had ever considered getting a PhD.

Franz was shocked. He had grown up in
postwar East Germany and never attended
high school, instead apprenticing as a carpen-
ter and cabinetmaker after his family escaped
to West Germany. He immigrated to Auburn,
Washington, at age 21, and served in the Air
Force, became a U.S. citizen, and earned his
GED. Because he’d never taken an English
class, he entered college on academic proba-
tion—which he told Williams.

“He said, “You have what it takes,’” Franz re-
called in a 2002 CWU Retirement Association
video interview.

Franz continued his economics studies and
married his college sweetheart, Joyce West,
in 1964. As a senior at Central, he attended
a conference that encouraged students to

CENTRAL WASHINGTON UNIVERSITY
TRANSFORMING LIVES

WOLFGANG FRANZ

become college professors —
and he was inspired to follow
the path Williams predict-

ed. In 1969, he earned his
doctorate in economics from
Washington State University.

He had job offers around
the state after completing
his graduate studies. He
chose Central for its focus
on undergraduate education
and the opportunity to men-
tor students, as he’d been
mentored.

Franz spent his entire 29-

year career at Central. His longtime colleague
Robert Carbaugh recalled one of Franz’s most
notable classes: a course on public finance in
which students applied what they were learn-
ing to understanding Washington state taxes
and government funding.

“He was a tremendous teacher,” Carbaugh said.

“He taught his classes and made them really
applied to what was going on.”

Along the way, he served on faculty senate,
represented the faculty in Olympia, and was in-
strumental in forming the first faculty union. He
was named Distinguished University Professor
for Public Service in 1987. He stayed in touch
with many students over the years, visiting
them when he traveled and keeping a stack of
their letters.

He put his knowledge to work outside aca-
demia as an economic expert in more than

500 court cases involving wrongful damages,
continuing after he retired from Central in 1998.

In Ellensburg, he raised two sons and was ac-
tive in church and community service. Accord-
ing to his obituary, he died peacefully in his
sleep on Aug. 16, 2021, at age 86.

In the 2002 interview, Franz said he truly en-
joyed his time at Central.

“| consider that | have been very fortunate, first
of all having been a student here and hav-

ing had mentors by the handful—quite the
influence,” he said. “I couldn’t think of a more
satisfying life to have.”

Above: Wolfgang Franz
at home in 2019. Left:
2008 CWU Foundation
campaign flyer for the
Wolfgang W. Franz
Scholarship.

“] consider that
I have been
very fortunate,
first of all
having been
a student
here and
having had
mentors by the
handful—quite
the influence.
I couldn’t think
of a more
satisfying life
to have.”

WOLFGANG
FRANZ
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https://www.legacy.com/us/obituaries/dailyrecordnews/name/wolfgang-franz-obituary?id=18924607
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Scholarships make college

-
possmle for many Shawn Lowney
The generosity of our alumni and friends is CB Leadership Board Roster | Updated June 4, 2022

a critical contributor to College of Business
students’ success. Support in scholarships, Julie Back (CWU ’92 BSAD)
emergency funds, and program gifts all allow Advisor, Principal, CFP | Wealthspire Advisors, Seattle, WA

us to enhance student opportunity and suc- ,
cess. We thank you for your partnership. Brandy Peters Mayer (CWU 03 BAEd)
Sr. Program Manager | Microsoft, Seattle, WA

Jim Boora (CWU '96 BIOLOGY)
Financial Advisor, CFP | Edward Jones, Hoquiam, WA

In the 2021-22 academic year, we awarded
nearly $140,000 in scholarships. Most of our
students work while attending school. Schol-

arship support allows them to place greater John Delaney (CWU °74 BSAD)

focus on their academic studies, and more President & CEOQ | CentralBanc Mortgage Corp., Kirkland, WA
time to participate in important co-curricular Jeff Dieleman (CWU *93 ACCT)

anq extra-curricular act|V|t.|es that enhance Partner | Moss Adams, Yakima, WA

their personal and professional development.

For many of our students, attending school Brent Johnson (CWU ’88 ACCT)

full-time would simply not be an option with- Partner | KPMG, Seattle, WA

out scholarship support. John Kalkman (CWU '97 BSAD)

We also continue to support our students in Managing Partner | Alerce LLC, Bay Area, CA

acute financial crisis through the CB Emer- Ryan Landon (CWU 97 BSAD)

gency Fund. Contributions from partners, led VP, GM, Global Emergency Care Business | Phillips, Bothell, WA

by BECU, and alumni continue to provide T L W '80 A
resources to students facing immediate needs. Aomr:[ng_ e?ng (Il<JTM ZIO CCI:_-II-_)C S ish. WA
Emergency grants are typically small, one- sset Director | roup , Sammamish,

time funds designed for short-term impact Mike Luckenbaugh (CWU ’93 BSAD)
to keep students in school and on track for Sr. Client Lead | Amazon Web Services, Bellevue, WA

tion. Thi h k-
§L7diié‘ézssﬂ}f program has proven remar Dan Maycock (WSU 05 MIS; CMU 09 SOFTWARE MGMT)
y ’ VP Data & IT | Loftus Ranches, Yakima, WA
Gifts to support programs have been invested Rhoda Milam (CWU '01 BSAD)

to acquire an industry-standard profession- Human Resources Consultant and Contractor, Kent, WA
al development and student engagement

platform. We piloted our new EDGE (Explore, Nhan Pham (CWU "01 BSAD) '
Develop, Grow, Excel) program this academic Sr. Mgr. BCA Supply Chain | The Boeing Company, Everett, WA
year with plans for opening it to all students Steve Ricco (CWU ’85 ACCT)
next year. This work would not be possible Chief Financial Officer | PEMCO Insurance, Seattle, WA
without our generous donors.
Jenn Schwope (CWU 01 BSAD)
Thank you for your support. We look HR Lead, Commercial Software Engineering | Microsoft, Seattle, WA

forward to seeing many of you on our travels
and hope you will stop for a visit if you are
in the Ellensburg area. We would love to

Stacy Short (CWU 05 ACCT)
Nonprofit Signing Director | CliftonLarsonAllen, Yakima, WA

show off the benefits of your investments in Monica Taylor (OSU SPEECH COMM, BUS. MGMT)
our students. VP Supply Chain | Tree Top, Selah, WA

Call Shawn Lowney, Assistant Vice President, Mark Turley (CWU. '05 ACCT, BSAD)

Development, at 509-963-3828 or email Lead Controller | Highspot, Seattle, WA

shawn.lowney@cwu.edu.


mailto:dennis.reed@cwu.edu
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Thank You, Donors—CB Donors Gifts and Pledge Payments | Jan. 1, 2021 through Dec. 31, 2021

$100,000 AND ABOVE
Todd Dooley

$50,000 AND ABOVE
Jim Andersen

$25,000 AND ABOVE

Jean and Joe Adams

Costco Wholesale Corporation
Tom and Wendy Dingus
Douglas Kinsman

$10,000 AND ABOVE

American Endowment Foundation
The Boeing Company

Boeing Employees Credit Union
Mary Compton

Brent and Catherine Johnson
KPMG Foundation

LPL Financial

Morgan Stanley Bellevue
Complex Office

Schelert & Company Inc., PS

Dave and TJ Schelert

William E. Wockner Foundation

$5,000 AND ABOVE

Jon Anderson

Julie and Randy Back

Kathy Bezold

Aaron and Julia Christophersen
Scott Dietzen

Enterprise Holdings Inc.

Ty and Noelia Haberling

Rhoda Milam

$2,500 AND ABOVE
Greater Tacoma Community
Foundation

Microsoft Corporation
Sharon and Scott Moser

Jeff Stinson and Aei Mee Chen-Stinson

$403,749

IN CB SCHOLARSHIP
FUNDS 2021-2022

ENDOWED AND NON-ENDOWED SCHOLARSHIPS FY21

$1,000 AND ABOVE

Bader Martin, PS

Alan and Sherry Bennett

Jerry Brown

George Campbell

Ken Garmann

Gary Kirkpatrick

Joan Mosebar Korol

Marjorie and Ryan Landon

David and Michelle Massey

Sayantani Mukherjee and
Mayur Deshpande

Jason and Rakhee Phelps

Chuck Ratcliffe

Steve and Lisa Ricco

The Skipping Bear Foundation Inc

Nancy and Bill Smith

Sweeney Conrad, PS

John and Christa Williams

Jeremy and Lisa Wittmann

YourCause

THANK YOU!
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Wildcats returned to the ballpark in April for CWU Night at the Mariners.
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